[Pharmacists' role in smoking cessation activities in Alsace].
In May 1999, France launched a plan to implement a range of tobacco control measures focusing on reducing tobacco use. This study evaluated two professional assistance measures for smoking cessation included in the plan: the over-the-counter sale of nicotine substitutes and replacement therapies and pharmacist training. The article describes the role of pharmacies in smoking cessation and analyses the impact of training on professional practices. The survey was conducted in the year 2000 through a mail poll sent to a random representative sample of 290 pharmacies in the French region of Alsace selected from the Ministry of Health's FINESS database. The cross-sectional survey requested data on the pharmacy and its staff, as well as its role in tobacco prevention and its practices regarding individual smoking cessation interventions (capacity to provide assistance once information is obtained on the patient's smoking status, assessment of the patient's tobacco dependence and their will to quit smoking, initial prescription of a nicotine substitute, and provision of practical advice on maintaining smoking cessation and medical care recourse). Among a total of 82 respondents, 85% proclaimed having provided smoking cessation activities and 37% had undergone training. All of the pharmacies had been declared as tobacco prevention areas. For the pharmacies offering smoking cessation assistance, the methods and activities were in accordance with best practice standards. A comparison between the group of trained pharmacists and those who were untrained did not show any significant difference for the items concerning professional practice. In spite of certain barriers linked to pharmaceutical practice, improvements in the quality of smoking cessation assistance activities provided by pharmacists are possible, such as providing confidential space to advise the client, knowing when referral to a doctor is necessary, and organising personalized follow-up according to the customer's needs.